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2.1 Data collection 
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3 Analysis 

3.1 Social Media Uses 

3.1.1 Brick & Mortar Retailers 
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Communicate with customers
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Engage with trade

Read book reviews

Never Monthly or less Weekly or more
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3.1.2 Online retailers 
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3.1.3 Publishers 

 

 

3.1.4 General 
 

0% 20% 40% 60% 80% 100%

Market books

Communicate with customers

Develop business reputation

Sell books directly

Keep up with trade news

Monitor business on web

Engage with trade

Read book reviews

Never Monthly or less Weekly or more



Book Selling and Social Media in Wales 10  

 

 

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Brick and Mortar On-line Publisher

Never Monthly or less Weekly or more

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

New Used Collectable New Used Collectable

B&M B&M B&M Online Online Online

Never Monthly or less Weekly or more



Book Selling and Social Media in Wales 11  

3.2 Common tasks 

3.2.1 B&M 
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Never Monthly or less Weekly or more
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3.2.3 Publishers 
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3.2.4 General 
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3.3.1 B&M 

 

 

 

3.3.2 Online retailers 
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3.3.3 Publishers 

3.3.4 General 
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3.4 Acceptance and Use 

3.4.1 B&M 
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Intention

Bricks and Mortar retailer UTAUT

Strongly disagree Disagree Neither agree nor disagree Agree Strongly agree
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3.4.2 Online retailers 

3.4.3 Publishers 
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3.4.4 General 
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4 Appendix A: Survey 

Rhwydweithio Cymdeithasol a Gwerthu Llyfrau 

Social Networking and Bookselling 

This is a survey of the attitudes of Welsh 
publishers and booksellers toward social 
networking. It is being conducted by Dr. Eben 
Muse of Bangor University in partnership with 
the Welsh Books Council. Funding has been 
provided by the Welsh Assembly 
Government's Strategic Insight Programme. 

Results of the survey will be published and 
made available through the Welsh Books 
Council. 

The survey has three parts. An initial page asks 
about the type of business you run. This is 
followed by three sets of questions about your 
company's use of social networking and your 
confidence with some of the tools and services 
that are available. 

The final part of the survey is a set of 18 
questions about your attitudes toward the use 
of social networks within the book trade. Some 
of these questions may sound repetitive, but 
please answer them all carefully.  

The survey should take no more than ten 
minutes to complete. 

All answers are confidential and anonymous. 

We will be following-up this survey with one-
to-one interviews with booksellers and 
publishers. If you are willing to be considered 
for one of these interviews, please provide an 
email address in the final page of the survey.  

Arolwg yw hwn o agweddau cyhoeddwyr a 
llyfrwerthwyr yng Nghymru tuag at 
rwydweithio cymdeithasol. Mae’n cael ei 
gyflawni gan Dr. Eben Muse o Brifysgol Bangor 
mewn partneriaeth â Chyngor Llyfrau Cymru. 
Daeth yr arian i gynnal yr arolwg gan Raglen 
Cyd-ddealltwriaeth Strategol Llywodraeth 
Cymru.  

Bydd canlyniadau’r arolwg yn cael eu cyhoeddi 
ac ar gael drwy Gyngor Llyfrau Cymru. 

Mae tair rhan i’r arolwg. Mae'r dudalen gyntaf 
yn gofyn sut fath o fusnes yr ydych yn ei redeg. 
Yna ceir tair cyfres o gwestiynau’n holi am 
ddefnydd eich cwmni o rwydweithio 
cymdeithasol a pha mor hyderus ydych yn 
defnyddio’r offer a’r gwasanaethau sydd ar 
gael.  

Yn y rhan olaf, ceir cyfres o ddeunaw o 
gwestiynau’n holi am eich agweddau tuag at 
ddefnyddio rhwydweithiau cymdeithasol yn y 
fasnach lyfrau. Gallai rhai o’r cwestiynau hyn 
swnio’n ailadroddus, ond dylid ateb pob un yn 
ofalus.  

Ni ddylai’r arolwg gymryd ddim mwy na deg 
munud.  

Mae’r atebion i gyd yn gyfrinachol a dienw.  

Byddwn yn dilyn yr arolwg gyda chyfweliadau 
un-i-un gyda llyfrwerthwyr a chyhoeddwyr. Os 
ydych yn barod i gael eich ystyried am 
gyfweliad, cofiwch gynnwys cyfeiriad e-bost ar 
dudalen olaf yr arolwg.  

http://ebenjmuse.me.uk/survey/index.php/admin/printablesurvey/sa/index/surveyid/www.ebenjmuse.me.uk/
http://ebenjmuse.me.uk/survey/index.php/admin/printablesurvey/sa/index/surveyid/www.ebenjmuse.me.uk/
http://ebenjmuse.me.uk/survey/index.php/admin/printablesurvey/sa/index/surveyid/www.cllc.org.uk/
http://ebenjmuse.me.uk/survey/index.php/admin/printablesurvey/sa/index/surveyid/www.ebenjmuse.me.uk/
http://ebenjmuse.me.uk/survey/index.php/admin/printablesurvey/sa/index/surveyid/www.cllc.org.uk/
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About your business 

Please indicate what type of book business you run * 

 

 

 

 

Enter the number of years your company has been running. * 

 How many fulltime staff (including yourself) work in your company at the moment? * 

Does your business have a web site? * 

 

 

 

How many part-time staff work in your company at the moment? * 
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Would you describe your business location as being in the city, a town or in the countryside? * 

 

 

 

 

What types of books do you sell in your store or online?  

 

 

 

 

Approximately how many books do you currently have for sale in your store?  

Approximately how many books do you currently have for sale online  

Do you currently publish eBooks?  

 

 

Approximately how many new titles do you publish each year?  
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Approximately how many titles do you have in your backlist?  

Social Networking Use 

How often does your book business use social networking for the following purposes? Please 

choose the appropriate response for each item: 

Marketing books and other products 

Communicating with your customers 

Developing the business' reputation 

Selling books or other products directly 

Keeping up with book trade news and trends 

Monitoring references to your business that 
appear on social networks 

Engaging with the book trade community 

Reading book reviews 

Communicating with your suppliers 

Social networking activity 

How often do you or your staff engage in the following social networking activities for work 

purposes? Please choose the appropriate response for each item: 

Contribute to wikis or other crowdsourcing sites 

Create and share social media 

Curate social media collections 

Participate in social book discussion or review 
sites 

Participate on Facebook 

Participate on Twitter 

Participate on Google+ 

Participate on Pinterest 

Maintain a company blog 

Distribute a newsletter by email 
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Managing the social network 

How confident do you feel at the following tasks related to managing your social network 

activity? Please choose the appropriate response for each item: 

 Beginner 
Advanced 
beginner 

Competent Proficient Expert 

Keep track of when your company is 
mentioned on social networks or the web      

Manage the creation and posting of content, 
including posts, images, and tweets      

Analyse the impact of social networks on your 
web site traffic      

Track the reach and exposure of your posts on 
social networks and the web      

Schedule and bulk-post social media and 
content      

Schedule and bulk-mail newsletters and 
emails      

Monitor how your customers engage or 
interact with your social network activity      

Listen for topics of interest across social 
networks      

Acceptance and Use of Social Networks 

This is a checklist to find out more about your attitudes toward the use of social networking in 

your business. Read each sentence and indicate whether you strongly disagree, disagree, are 

neutral, agree, or strongly agree with the statement. There are no right or wrong answers and all 

answers will be kept anonymous. Remember to mark one box for each sentence.  

Strongly 
Disagree 

Disagree Neutral Agree 
Strongly 

agree 

I find social networks useful in my daily 
business life.      

Using social networks increases my chances of 
achieving things that are important to me.      

Using social networks helps me accomplish 
things more quickly.      

Using social networks increases my 
productivity.      

Learning how to use social networks is easy 
for me.      

Social networking sites are clear and 
understandable.      
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I find social networks easy to use. 
     

It is easy for me to become skilful at using 
social networks.      

People who are important to me think that I 
should use social networks.      

My customers think that I should use social 
networks.      

Booksellers whose opinions I value think that I 
should use social networks.      

I have the resources necessary to use social 
networks.      

I have the knowledge necessary to use social 
networks.      

Social networks are compatible with other 
technologies I use.      

I can get help from others when I have 
difficulties using social networks.      

I intend to continue using social networks in 
the future.      

I will always try to use social networks in my 
daily business.      

I expect to continue to use social networks 
frequently.      

Request for Interview 

During the summer Dr Eben Muse will be visiting publishers and bookstores around Wales to 

conduct interviews with owners and staff members. The interviews will last approximately 45 

minutes and can be conducted in your place of business or, if you prefer, over the phone or the 

Internet. The interviews will allow you the opportunity to discuss what role you see for social 

networking in the book trade, potential obstacles to making use of it, and the issues that arise 

when it is used. 

http://blog.ebenjmuse.me.uk/research/social-networks/

